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Upcoming Webinar:

6 Sales Tactics You Need to
Do In 2023
Thursday, March 30, 2023
1:00-2:00 p.m. CST
Cost: $35
$45 after deadline (March 27)

Presenter: Richard E. Brown
of The Daily Beast
.ﬁ“youarematranszﬁon, a
sales leader
ta]ent,orwanttostayahead
of the curve and better situate
yourself for sales sucess for
2023andbeyond, these six
sales techniques should help
tremendously. This training is
for sales leaders at all levels
and will help construct a solid
sales strategy you can enhance
and build upon throughout the
year!
Register by March 27

www.onlinemediacampus.com

FREE OMC
WEBINARS FOR NPA
MEMBERS!

NPA Foundation will reimburse
members their registration fee
(for in-person or archived

webinars).
Just register & pay for the
webznarqouwantbosee,send

nebpressanebpress.com
& you’ll be reimbursed for the
registration fee!

CONTACT INFO:
Telephone: 800-369-2850 or
402-476-2851
FAX: 402-476-2942
E-mail: nebpress@nebpress.com

Web Site: http://www.nebpress.com

Nebraska Press Association

Join us in celebrating
NPA's 150th Anniversary at Convention!

Friday & Saturday, April 14 & 15, 2023

Cornhusker Marriott Hotel in Lincoln
333 So. 13th St., Lincoln, NE 68508
Main desk: 402-474-7474

- Convention Line-up & Session Presenters
See page 3-4 of the Bulletin

« Book Your Hotel Room Reservation:
https:/www.marriott.com/event-reservations/reservation-link.mi?id=167

4596413165&key=GRP&app=resvlink
NPA Block Room Rate: $116.00 per night
(1 complimentary parking pass per hotel room for duration of your stay)
Hotel room reservation deadline: MARCH 30

- Register for convention & meals:

https:/nna.formstack.com/forms/npa2023

Pay online with a credit card OR by check
(select payment option on the registration form)

Convention registration deadline: APRIL 5
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NPA/OnePress Staff

Dennis DeRossett
Executive Director
Email: dderossett@nebpress.com

| NPT |

Violet Spader
Sales Manager
Email: vs@nebpress.com

Wendy Jurgens
Account Representative
Email: wendy@nebpress.com

Susan Watson
Member Services/Press Releases
Editor, NPA Bulletin

Email: nebpress@nebpress.com

Allen Beermann
Emeritus Executive Director
Email: abeermann@nebpress.com

NPA Legal Hotline

Max Kautsch
Attorney at Law
Phone: 785-840-0077
Email: maxk@kautschlaw.com

N

Calling all judges!

Judging for the WEST VIRGINIA PRESS
ASSOCIATION'S Better Newspaper Contest is
coming up soon and they need judges.

NEEDED: 30 judges for EDITORIAL &
10 judges for ADVERTISING

-- WHEN: Judges will be assigned & able to begin
judging by Monday, March 27

-- WHERE: Judging takes place in front of your
office/home computer

— DEADLINE: Plan to have judging completed
by Monday, May 1

— SIGN-UP FORM (fillable PDF form) IS ATTACHED

— A copy of West Virginia’s CONTEST RULES
IS ATTACHED

-- If you can help with judging,
COMPLETE THE ATTACHED FORM & EMAIL TO:
donsmith@wvpress.org

THANK YOU!

Sunshine Week is March 12-18

Make plans now to join

the annual nationwide
celebration of access to
public information and
what it means for you
and your community. It’s
your right to know.

Sunshine Week is set for
March 12-18, 2023. We
encourage you to write
and share editorials,

olNaHINE
WEEK

YOUR RIGHT
TO KNOW

stories and columns
about the importance

of openness to your
community.

Sunshine Week was launched in 2005 by the American
Society of News Editors — now News Leaders
Association — and has grown into an enduring initiative
to promote open government and shine light into the
dark recesses of government secrecy.

The News Leaders Association is partnering with The
Society of Professional Journalists to host national
Sunshine Week.

Find Sunshine Week tools and resources at
https://www.sunshineweek.org/

PUBLIC MeeTINGS (BEHiND CLoSeD DooRs)
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Nebraska Press Association

CONVENTION SESSIONS - FRIDAY, APRIL 14

OPENING KEYNOTE: CLINT! RUNGE, ARCHRIVAL -- Reaching New Generations & New
Readers.... Generations change; do you? With a fresh and relatable approach to understanding young adults,
Clint! outlines young adult DNA and their value systems, preferences and opinions. Newspapers can rely on these
insights to build stronger positioning, create more on-message marketing, evolve their products & grow audiences.

RYAN DOHRN, Brain Swell Media - Sales & Marketing
-- 6 Ways to Sell Web & Digital Along With Your Print Product
-- How to Sell Paid & Sponsored Content

RUSSELL VIERS - Adobe Training
-- InDesign’s Toolbar
-- Editing & Altering PDFs

FRIDAY FUN LUNCH - Networking & Meet the Vendors/Sponsors.
Lincoln Mayor Leirion Gaylor Baird scheduled to attend & welcome NPA members to Lincoln!

LINDSEY & JOEY YOUNG
Creatively Covering Your Community
“Earn Your Press Pass” — a new training program available for new journalists or those wanting a refresher.
This year-long program is a free benefit to all NPA members.

FLASH SESSIONS
BRAD HILL / Interlink — Postal questions? Brad is the expert!
JULIE BERGMAN - Determining the value of your newspaper. Whether you’re thinking of
buying, selling, merging...or succession planning, this information will be helpful to you.
MAX KAUTSCH - Q&A from our Hotline Attorney & updates on transparency issues
JOHN GALER & LYNNE LANCE - All about National Newspaper Association & how it can benefit you

| ROBERT WILLIAMS — Newspapers are still the tie that binds the community! )
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MORE ON FRIDAY, APRIL 14...

ANNUAL MEETINGS
NPA at 4:00 PM and NPAS to immediately follow

GALA RECEPTION 5:30p — 6:30p

GALA DINNER 6:30p to 9:30pm — Special recognitions, awards & presentations
Scheduled to attend are Governor Jim Pillen, Lt. Governor Joe Kelly and
NE Supreme Court Chief Justice Mike Heavican
KEYNOTE SPEAKER: KEN PAULSON, director of Free Speech Center, Middle TN State Univ.,
former editor of USA Today

HOSPITALITY HOUR will follow Gala Dinner

CONVENTION SESSIONS - SATURDAY, APRIL 15

GREAT IDEA EXCHANGE! — One of the most popular & beneficial sessions at each year’s convention!
Robert Williams, director of creative resources for NNA, will lead this session.....he has many ideas to
share but, very importantly, each member is asked to bring a few great ideas & examples to share with

other NPA members. You’ll go away from this session with ideas & opportunities to pay for the cost of
attending convention many times over. And, the idea voted “the best” of this session will win a nice prize!

(Saturday AM panel session just added: UNL College of Journalism & Mass Communications —
future technology impacting journalism — details to come)

RYAN DOHRN
-- Flipping Objections On The Spot; -- Negotiation Skills/Writing Amazing Sales Emails

RUSSELL VIERS
-- Increase Your Bottom Line w/Better Production Tips & Tricks; -- Advanced InDesign Tricks

SATURDAY AWARDS LUNCHEON

NEBRASKA BAR ASSOCIATION
Covering the Court in Nebraska

ROBERT WILLIAMS
Wow — Why Didn't | Already Know That!

JULIE BERGMAN - Determining the value of your newspaper. Whether you're thinking of buying, selling,
merging....or succession planning, this information will help guide you.
BRAD HILL - All things Postal / plus Q&A
JOEY & LINDSEY YOUNG - Earn Your Press Pass

MAX KAUTSCH - Public Notice Issues / NPA Hotline topics

5:30-6:30p BNC RECEPTION
6:30-9:30p BNC AWARDS BANQUET, followed by HOSPITALITY HOUR
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Public forum on Nebraska nitrate
concerns to be held March 14, in
Norfolk

Forum sponsored by Flatwater Free Press, Nor-
folk Daily News , Northeast Community College
ag department

Issues concerning nitrate in groundwater throughout
the state of Nebraska will be the focus of an upcoming
public forum in Norfolk.

The forum, “Nitrate in Nebraska’s Water Supply -
What’s the Risk?” will be held Tues., Mar. 14, from
7:00-8:30 p.m. at the Lifelong Learning Center on the
Northeast Community College campus, in Norfolk.

The forum comes after publication of a series of
investigative stories by Yanqi Xu, staff writer for
the Flatwater Free Press, titled, “Our Dirty Water.”
The stories detailed issues about Nebraska’s nitrate
level in groundwater, which has doubled in the past
four decades, and poses an increasing health risk to
children in the state.

The Flatwater Free Press is Nebraska’s first independent,
nonprofit newsroom focused on investigative and
feature stories impacting Nebraskans. The panel
forum will be moderated by Matthew Hansen, editor
of Flatwater Free Press.

Similar forums on the nitrate issue will be held
throughout the state in the coming months.

“Success is falling nine times
and getting up ten.”

-- Jon Bon Jovi

Don’t foul out with March Madness
words in ads

March Madness is a couple weeks away, which means
it is time for a refresher on NCAA trademarked words.

Remember you can use these words in your news copy,
but they should be avoided in print and digital ads.

Some protected words include:

- Elite 8®/Elite Eight®

- Final 4®/Final Four®

- March Madness®

- NCAA Sweet 16®/NCAA Sweet Sixteen®

View the full list of trademarked words here:
https:/ /www.ncaa.org/sports /2013 /12/2 /ncaa-trademarks.as|

Page 5

NEBRASKA PRESS ASSOCIATION

Scholarship | Opportunities

$2,000 Nebraska Press Association Foundation Scholarships

Selection based on:
* Scholastic Ability * Good Citizenship in School
* Good Citizenship in Community * Preference will be given to students
pursuing community-based journalism or agricultural communications
education at a Nebraska-based or out-of-state college/university.

M
!
Help promote 2023 NPA Foundation
scholarships!

This year, the NPA Foundation will award up to six (6)
$2,000 scholarships to high school seniors and college
students who plan to pursue a career in community-
based journalism or, (new in 2023) agricultural
communications. Eligible students must be Nebraska
high school graduates, but we need your help in
spreading the word about this great opportunity.

Applications must be post-marked by
March 17, 2023.

For more information and application form,
www.nebpress.com

Deadline for submitting scholarship applications to
the NPA office is (postmarked by) March 17, 2023.

Please consider running a brief article and/or a
scholarship house ad to help promote the scholarships
in your community.

-- Scholarship guidelines & application forms are on the
NPA website at: https://nebpress.com/scholarships/

— Scholarship house ads (2x2, 2x4, banner):
https:/ /www.nebpress.com/wp-content/uploads/2023/02/

Have a Legal Question?

Call the Nebraska Press
Association Legal Hotline

Max Kautsch,

Attorney at Law
Phone 785-840-0077
Fax 785-842-3039
maxk@kautschlaw.com
kautschlaw.com

785-840-0077
NPA Legal Hotline - free member benefit!

The Nebraska Press Association’s LEGAL HOT-
LINE is provided FREE to newspapers as part of
their annual NPA membership dues - providing
solid, prompt legal advice aimed at preventing
trouble and helping our newspapers do their job.

Max Kautsch

If you have questions/concerns about closed
meetings or courts, public records. Letters to
the Editor or employment law issues, to name
a few, contact Max Kautsch, NPA’s LEGAL
HOTLINE attorney.

Mar. 6, 2023




March is Media Recredential Month

If you have reporters who would like court credentials, have them complete the Nebraska Court Media

Credential Badge Application at this link:

https://docs.google.com/forms/d/e/1FAIpQLSeeSGUE1m5HGAIKhcS-ImNb4qotPmgEZ -EK-W 78W4ytKQjA/viewform

Please mark the box requesting a first time credential (Initial Application)

All currently credentialed reporters are on the Judicial Branch listing:
https://supremecourt.nebraska.gov/media/credentialed-media

Your new reporters will be asked to answer a rule review which will be sent separately in an email.

News reporters will undergo re-credentialing for expanded media access in Nebraska trial courts throughout
March. The new badges will have a red stripe on the bottom and expire on March 30, 2025. Re-credentialing is
required every two years.

New reporters continue to be asked to complete a rule review before credentials are granted.
Credentials are not needed to attend court, observe proceedings, take notes, or write stories.
Credentials are ONLY needed to participate in a media pool and to use certain electronic devices.

Janet R. Bancroft | Public Information Officer | Administrative Office of the Courts & Probation
521 S. 14th Street Suite 300, Lincoln, NE 68508, Ph: 402-429-7635
WWWw.supremecourt.ne.gov

World-Herald sportswriters honored

Omaha World-Herald, Feb. 12, 2023

Stu Pospisil and Evan Bland from the World-Herald are
the co-winners of the Nebraska Sportswriter of the Year
Award from the National Sports Media Association.

The award has been given since 1959, and World-Herald
writers have won the award in 40 years.

Pospisil has been at the newspaper since 1984 as its long-
time preps coordinator and golf writer. Bland has covered
Husker football and baseball since the 2017 season.

Doug Duda of Platte River Radio in Kearney is the NSMA’s
Nebraska Sportscaster of the Year. Duda’s career started
in Ord in 1986.

Lincoln Journal Star staff earns
‘triple crown,’ 14 national honors

Lincoln Journal Star, Feb. 28, 2023

Lincoln Journal Star earned 14 top-10 marks and the
coveted triple crown award in the Associated Press Sports
Editors’ annual national contest for work its staff did in
2022.

The Journal Star’s 14 top-10s were the most for any
newspaper competing within the same size division, and
was one of four papers in its division to win the triple
crown award.

To win the triple crown, a newspaper must be judged
as top 10 in its circulation category in three of the four
categories: digital, print portfolio, event coverage and
projects.

Page 6

The annual APSE awards are sports newspaper
reporting’s version of the Emmys. Full rankings are
expected to be released in March.

The Journal Star staff claimed team honors for the
reporting, photography and design in its print portfolio,
digital product and a special section previewing the 2022-
23 Nebraska football season.

In addition to earning the digital top 10 award, reporter
Luke Mullin and photo editor Justin Wan earned a special
citation for “excellence in video” with their Prep Extra
Playground Draft video project.

Journal Star reporters and photographers also earned
top-10 honors in breaking news, beat reporting, column
writing, event coverage, explanatory, long feature, action
photo and feature photo.

The full list of honorees: Sports columnist Amie Just (long
feature, explanatory, column writing); Nebraska volleyball
reporter Brent Wagner (beat writing); Zach Hammack
(breaking news); Justin Wan (action and feature photo);
Kenneth Ferriera (action and feature photo); Amie Just,
Andrew Wegley and Chris Dunker (breaking news); Amie
Just, NU football reporter Luke Mullin, former sports
reporter Jordan McAlpine, Justin Wan, Kenneth Ferriere
(event coverage).

“You’ve got to continue to grow,
or you're just like last night’s corn
bread - stale and dry.”

-- Loretta Lynn (1934-2022)

Mar. 6, 2023
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Classified Advertising Exchange

Mar. 6, 2023

ATTACHED TO THIS WEEK’S BULLETIN:
West Virginia Press Assn 2023 Newspaper Contest -
JUDGES SIGN-UP FORM ; CONTEST RULES.

Advertising in the Classified Advertising Exchange is no charge for NPA members and $10 per
week for non-members (approximately 25 words). It’s a Ereat way to sell or find equipment, hire
a new employee, advertise a service you provide, sell or buy a newspaper. Only Nebraska member
newspapers may advertise for help wanted for Nebraska newspapers. No out-of-state help wanted
advertisements accepted.

Mail, email or fax us your ad copy by noon Friday for the following weeks’ Bulletin. Contact Susan
Watson in the NPA office: (402)476-2851/NE: 800-369-2850, or email: nebpress@nebpress.com.




Press |

ASSOCIATION « SERVICES « FOUNDATION

Nebraska,

Press Association

Annual Contest Judging Sign Up Form

Judge’s Name:

Newspaper Name:

Mailing Address:

Email:

Phone:

Job Title:

Editorial/Advertising or Both:

Any Special Notes:

You may save and email this form to donsmith@wyvpress.org or click the button below to email -
a window will open up separately with this form attached, be sure to click send.
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West Virginia Press Association’s Annual Contest
Deadline for submitting entries is Monday, March 20, 2023.

Step 1 — Acquire the Association Code from the WVPA. The code was included on the WVPA
contest email you received or contact Don Smith at 304-342-1011. Register on the contest
website — www.newspapercontest.com/Contests/WestVirginiaPressAssociation.aspx — using
your email address. You will receive a confirmation email, which you will need to complete
registration. Use the link above to register.

Step 2 — Login to the site. You will see a page showing any entries you have already submitted.
Complete rules for both advertising and editorial contests are available above. Some browsers,
such as Safari, will open the rules in a new window; others will require you to download the
PDF file to your computer.

Step 3 — Click on the “Add New Entry” link.

Step 4 — On this page, select your newspaper name. A lot of your newspaper’s information will
autofill. If that information is incorrect, please call Don Smith at 304-342-1011. Your division
has been pre-assigned. Fill in the preparer’s name.

Step 5 — Select the contest class. There are drop-down menus for your convenience. This field
will clear each time you save an entry, so you must select a class for each new entry. When you
select the class, special instructions will appear below it.

Step 6 — If necessary, provide an explanation of your entry. The explanation/cutline box is
limited to 3,000 characters. It's a good idea to write your explanation in another program, such
as Word, and copy/paste into the explanation box. If a URL is required, fill in the URL box; there
is no need to type “http://.” However, if your website has a paywall or requires a login and
password, you will need to have your IT person create a contest login and password and
provide it in the explanation box for each URL entry.

Step 7 — Include the name of the entry. If uploading full-page PDF files, it will be helpful if the
entry name matches the editorial or advertising submission on the page so the judges can find
it easily. If the judges cannot tell what is to be judged, the entry will be discarded without
refund.

Step 8 — Include the name of the person or people who should be credited for any award. This
is generally the ad staffer, writer, reporter, photographer, graphic artist, cartoonist, etc. It is not
necessarily the name of the person submitting the entry nor the person picking up the award at
the convention.



Step 9 — Add youir file or files. You can drag and drop files or use the “Add files” button to
navigate your files. Generally, files should be in PDF format except photos, which should be in
high-resolution JPG format. Other files and URLs may be acceptable as noted in the special
instructions. Upload as many files as are necessary to complete your entry but refer to the
special instructions for any limitations. Again, if your website has a paywall or requires a login
and password, you will need to have your IT person create a contest login and password and
provide it in the explanation box for each URL entry.

Step 10 — When you have completed your submission, click the “Save” button. If you click the
“Back to list” button, you will lose the entry you just completed. After clicking “Save,” you will
be directed back to the list of your entries.

Step 11 — To submit another entry, click “Add New Entry.” As long as you have not logged out
of the system, your newspaper name will still be in place and you can simply start at Step 6
again. You may log out and log back in later to continue adding entries. You will need to select
your newspaper name each time you log in.

Step 12 — If you are done submitting entries, please review the list. You may not change an
entry, but you may delete an entry and resubmit it.

Step 13 — Complete the billing information. You may pay by check to the WVPA, 3422
Pennsylvania Ave., Charleston, W.Va. 25302, or by credit card by calling Betsy Miles at 304-342-
1011.



WVPA Editorial Contest
EDITORIAL RULES

1. The West Virginia Press Association’s Editorial Contest is limited to West Virginia newspapers
of general interest circulation and qualified associate member publications. Only WVPA
members in good standing are eligible. Failure to comply with contest rules will result in
automatic disqualification of entries.

2. Awards will be presented in conjunction with the WVPA’s annual Convention

3. Newspapers will compete in the contest against other newspapers in their circulation
division: Division I: Dailies over 9,001 and over Division II: Dailies 9,000 and under Division Ill:
Weeklies 3,001 and over Division IV: Weeklies 3,000 and under.

4. Circulation divisions will be based on the daily circulation number used when calculating
WVPA annual dues and based on the WV Secretary of State’s qualified newspaper report.
Dailies will compete against dailies and weeklies will compete against weeklies. Newspapers
can opt to enter a larger circulation division. All a newspaper’s entries, in both advertising and
editorial, must be entered into the same circulation division and under the same newspaper
name. Editors and Advertising Directors should coordinate the entry division.

5. In the case of morning and afternoon newspapers in the same city and under common
ownership or in joint operating agreements, combined circulation determines the division, and
the advertising entries are considered the product of both newspapers. Note: All a newspaper’s
entries, in both advertising and editorial, must be entered into the same circulation division.

6. Fee: $6 per entry; must accompany entry. Limit on entries: seven (7) for any one category.

7. Entries using a URL will need to include a login and password if the website has a paywall.
Include the login and password and provide it in the explanation box for each URL entry. All
entries, including special sections, should be loaded as PDF files. Note: If the rare entry is too
large to upload, mail it to WVPA Office, 3422 Pennsylvania Ave., Charleston, W.Va. 25302. The
newspaper is still responsible for creating an entry on the contest site. Mailed entries should
include the newspaper name, Circulation division, Advertising or Editorial and the Category the
of the entry.

8. Contest Period: Material published from Jan. 1, 2022, through Dec. 31, 2022.

9. A newspaper may compete in as many categories as desired.



10. The same individual entry CANNOT be submitted to more than one category. For example,
the same piece may not be entered in Best Feature Story and Best Written News Story.
However, any story, feature article, editorial, etc. may be entered in the appropriate category,
even if it’s contained in entries for Best Single Issue or Best Special Section.

11. Syndicated columns are not eligible for individual awards but maybe included as part of an
entry for Best Single Issue or Best Special Section.

12. Awards will be made by first, second, and third place. Honorable mentions may be awarded
at the judge’s discretion.

13. Winners of the General Excellence Award will be determined by compiling points received
for first-, second-, and third-place awards won in all other categories. (First-place awards are
worth three points; second-place, two points; third-place, one point.) No points will be given
for Honorable Mention, Photo of the Year or Advertisement of the Year. Announcement of
winners will be made at the annual WVPA convention, planned for August.

14. It’s the hope of the contest committee that there will be increased participation on the part
of member newspapers. To encourage this, the committee urges that entries for writing and
photography awards be on an individual rather than just a newspaper basis. The individual
winners of writing and photography awards will be listed on plaques and certificates along with
the name of the newspaper employing them. When there is more than one winner for first
place, one plaque will be awarded to the newspaper listing all the names. Certificates will be
issued to each person sharing in a first-place award. Try to avoid crediting “staff”, if possible.

15. The complete competition shall be under the supervision of the WVPA office. Decisions of
the judges selected by WVPA must be regarded as final. The West Virginia Press Association
Board of Directors retains all rights and privileges in the conducting of the competition,
including cancellation for cause.

EDITORIAL AWARDS JUDGING CRITERIA:

WRITING CATEGORIES

1. BEST COVERAGE OF BREAKING NEWS: Judging criteria: Local appeal, impact of lead,
thoroughness of news reporting considering time constraints, clarity and quality of writing.
Entry notes: This category is intended for news stories for which advance planning is unlikely. It
excludes government meeting coverage and columns.

2. BEST IN-DEPTH OR INVESTIGATIVE REPORTING: Judging criteria: Clarity of presentation,
quality of writing, scope of the news topic, significance of the subject matter, depth and quality
of research, and potential for civic change. Entry notes: An individual entry may include up to



three (3) related stories as well as relevant information presented in graphic form. Editors can
include a letter of up to 500 words that explains the in-depth level of reporting or document
research required and the community benefit of the reporting. This category excludes columns.
Newspapers may submit up to seven entries in this category.

3. BEST GOVERNMENTAL AFFAIRS REPORTING: Judging criteria: In addition to quality of writing,
local appeal, impact of lead and thoroughness of reporting, judges will consider the ability of
the reporter to put government affairs into meaningful perspective for citizens. Entry notes: An
individual entry may include up to three (3) related stories as well as relevant information
presented in graphic form. This category excludes columns. Newspapers may submit up to
seven entries in this category.

4. BEST LEGAL AFFAIRS REPORTING: Judging criteria: Local appeal, quality of writing, with an
emphasis on rendering police and court jargon into everyday English; impact of the lead;
balance in reporting and sourcing. Entry notes: Entries may cover any civil or criminal court
action or crime. An individual entry may include up to three (3) related stories as well as
relevant information presented in graphic form. This category excludes columns. Newspapers
may submit up to seven entries in this category.

5. BEST NEWS FEATURE: Judging criteria: Local appeal, impact of lead, clarity, creativity, quality
of writing, human interest, and reporting that goes beyond the ordinary in presenting the news.
Subject matter must be tied to the news of the moment. Entry notes: Sidebars that appear on
the same date and in proximity to the main story may be included as part of an individual entry,
with a limit of three (3) stories in an entry. This category excludes columns and articles
appearing in the Sports or Lifestyle sections. Editors may include a PDF or letter of up to 500
words of outlining the overall reporting effort.

6. BEST BUSINESS, ECONOMIC OR LABOR REPORTING: Judging criteria: Local appeal, impact of
lead, thoroughness of reporting, clarity, quality of writing, with an emphasis on putting into
perspective a business, economic or labor issue. Entry notes: An entry may include up to three
(3) related stories on a specific business, economic or labor topic. Entries may include news
features or in-depth coverage. Newspapers may submit up to seven entries in this category. We
understand that some of these entries include numerous articles; however, judging requires
that we limit each entry to three (3) articles.

7. BEST EDITORIAL: Judging criteria: Local appeal, clarity, quality of writing, significance of
subject matter and persuasiveness. Entry notes: The entry must have been written by a
member of the staff, whether full-time or part-time. This category excludes columns, guest
commentaries and syndicated material.

8. BEST NEWS COLUMNIST: Judging criteria: Local appeal, clarity, quality of writing, originality,
ability to place news in perspective. Entry notes: Each columnist is limited to a single entry
consisting of three (3) columns written by that person. The column must be a regular, original



feature of the newspaper. This category excludes columns purchased from syndicated writers
and sports columns.

9. BEST LIFESTYLES FEATURE: Judging criteria: Local appeal, impact of lead, clarity, creativity,
quality of writing, human interest, on topics addressing lifestyles and social issues. Coverage
should go beyond the ordinary. Entry notes: An entry may include up to three (3) related
stories, whether sidebars or parts of a series. This category excludes columns and articles
appearing in the Sports section. Editors may include a PDF or letter of up to 500 words outlining
the overall reporting effort.

10. BEST LIFESTYLE COLUMNIST: Judging criteria: Local appeal, clarity, quality of writing,
originality, ability to place perspective on everyday life or a specific area of lifestyle interest.
Entry notes: Each columnist is limited to a single entry consisting of three (3) columns written
by that person. The column must be a regular, original feature of the newspaper. This category
excludes columns purchased from syndicated writers and sports columns.

11. BEST SPORTS EVENT REPORTING: Judging criteria: Clarity, quality of writing, thoroughness.
Subject matter must be an article covering one individual sports game, match etc. from any
level of athletics. Article should help the reader experience the action, highlights, emotion and
importance of the event. This category excludes columns purchased from syndicated writers.

12. BEST SPORTS NEWS AND FEATURE REPORTING: Judging criteria: Local appeal, impact of
lead, clarity, creativity, quality of writing, human interest, and reporting that goes beyond the
ordinary in presenting the news. Subject matter must be tied to the news of the moment. Entry
notes: This category excludes columns and articles appearing in the Sports or Lifestyle sections.

13. BEST SPORTS COLUMNIST: Judging criteria: Local appeal, clarity, quality of writing,
originality, ability to place perspective on sporting events or issues. Entry notes: Each columnist
is limited to a single entry consisting of three (3) columns written by that person. The column
must be a regular, original feature of the newspaper. This category excludes columns purchased
from syndicated writers.

PHOTOGRAPHY CATEGORIES — All entries must have been published. Seven entries for each
photography category may be submitted.

14. NEWS PHOTOGRAPHY — Judging criteria: Interest and impact of the subject matter,
composition, originality, and technical skill of the photographer. Entry notes: An entry must be
a single photo of actual spot news or a general news event. A single photo published as part of
a photo essay may be entered, but not if the photo essay in which it appears is also submitted
for judging.

15. SPORTS PHOTOGRAPHY — Judging criteria: Interest and impact of the subject matter,
composition, originality, and technical skill of the photographer Entry notes: An entry must be a



single portrait, feature or action photo depicting participation in a sport. A single photo
published as part of a photo essay may be entered, but not if the photo essay in which it
appears is also submitted for judging.

16. FEATURE PHOTOGRAPHY — Judging criteria: Ability to present subject matter in a fresh or
interesting way, composition, and technical skill of the photographer. Entry notes: An entry
must be a single photo published as part of a photo essay may be entered, but not if the photo
essay in which it appears is also submitted for judging.

17. PHOTO ESSAY — Judging criteria: Interest and impact of the subject matter, composition,
originality, technical skill of the photographer(s) and design of the photo essay. Entry notes: An
entry will consist of a grouping of three or more photos that tell a visual story in a single issue.
More than one photographer may be represented in the entry.

18. BEST ILLUSTRATION, CARTOON OR GRAPHIC: Judging criteria: Originality, technical quality,
clarity, and ability to convey meaning whether by itself or as part of story or information
package. Entry notes: Entries may include hand- drawn, computer- drawn or electronically
manipulated photographic images. This category excludes clipart and syndicated work.

19. BEST VIDEO: Judging criteria: How a single video adds to the publication’s overall coverage
of the story and/or how well the video itself tells a story is of primary importance to the judges.
Quality of the video is of secondary importance. Please provide specific URLs and include a
username/password if your site has a paywall.

20. BEST PHOTOGRAPHER/VIDEOGRAPHER: Judging criteria: Interest, impact of the subject
matter, composition, originality and technical skill of the photographer/videographer. Entry
notes: An entry must consist of five published photos and/or videos that display the entrant’s
skill and ability. Newspapers may only submit one entry (of five photos) per photographer.

DESIGN CATEGORIES

21. BEST FRONT PAGE: Judging criteria: Local appeal, choice of content, comprehensiveness of
coverage, quality of staff writing and photography, use of color, and overall appearance. Entry
notes: This category is intended to reflect the quality of the content and the focus of a paper’s
coverage as much as the look of the page. An entry is a single front page, and a newspaper may
submit up to seven entries.

22. BEST EDITORIAL PAGE: Judging criteria: Local appeal, presence of original (not syndicated)
content, quality of staff writing, variety of perspectives, visual appeal, and service to the
community. Entry notes: This category is limited to one entry per newspaper consisting of the
editorial page(s) from three consecutive issues. The op-ed page(s) may be included as part of
the editorial page.



23. BEST LIFESTYLE PAGES: Judging criteria: Local appeal, presence of original (not syndicated)
content, comprehensiveness of coverage, quality of staff writing and photography, overall
appearance, and service to community and specific lifestyle interests. Entry notes: An entry is a
single lifestyle section, whether that consists of a single page or multiple pages. A paper may
submit more than one entry.

24. BEST SPECIAL SECTION: Judging criteria: Local appeal, quality of local writing and
photography, originality of topic, creativity in presentation, and overall appearance. Entry
notes: An entry may be a separate special section, regularly published magazine insert,
grouping of sections on a specific topic, or two or more pages in a regular issue devoted to
special coverage of a special topic. This category is open to progress editions or similar themed
sections. This category excludes sports special sections.

25. BEST SPORTS PAGE(S): Judging criteria: Local appeal, presence of original (not wire) content,
comprehensiveness of coverage, quality of staff writing and photography, overall appearance.
Entry notes: An entry is a single, regularly scheduled sports section, whether that consists of a
single page or multiple pages. A paper may submit more than one entry. Papers may enter
sports special sections in Sports Category 6.

26. BEST SPORTS SPECIAL SECTION: Judging criteria: Local appeal, quality of local writing and
photography, creativity in presentation, and overall appearance. Entry notes: An entry may be a
separate special section, regularly published magazine insert, grouping of sections on a specific
topic, or two or more pages in a regular issue devoted to special coverage of a special topic.
Papers may enter their regular sports pages in Sports Category 5.

27. BEST HEADLINE WRITING: Judging criteria: Accuracy, clarity, imagination, cleverness and
appropriateness to story. Entry notes: Each headline writer is limited to a single entry consisting
of three (3) headlines written by that person. This category is open to all sections of the paper.

28. BEST NEWSPAPER DESIGN: Judging criteria: Overall appearance of the entire paper,
effective use of color, headlines, body type, labeling, photos, graphic information and
advertising display. Entry notes: This category is limited to one entry per newspaper consisting
of the complete issue from two different dates. The date of one issue is of the newspaper’s
choosing. The other issue must come from March 2022. Daily papers may include only one
Weekend or Sunday issue.

29. BEST SINGLE ISSUE: Judging criteria: Appearance and quality of writing and editing of all
pages with an emphasis on the use of headlines and photos on section fronts; the balance
between news and features; coverage of sports, local news and lifestyles; inclusion of an
editorial page; and overall local appeal. Entry notes: This category is limited to one entry per
newspaper.



30. REPORTING GENERATED FROM PUBLIC NOTICES: Will recognize excellence in journalism
that clearly demonstrates the value of public notices in keeping the public informed and/or
generates reader interest in public notices and government activities. This category focuses on
the role of that a required public notice played in generating articles and/or editorials and
service to the public. This category is limited to three entries per newspaper. Each entry can
include up to five parts, consisting of a mix of articles, editorials and illustrations. Please include
a cover letter of no more than 300 words summarizing the entry.

31. SERVICE TO THE COMMUNITY: Judging criteria: Originality, evidence of results, effort above
routine coverage or involvement, overall impact on the community, quality of presentation.
Entry notes: A letter of up to 400 words must be included, outlining background, efforts not
apparent in the submitted pages and results. Entries can include any published materials that
were a part of the service effort. Material that was published after the contest period may be
included to show impact or results.

CONTEST AWARDS

WVPA PHOTO OF THE YEAR: Judging criteria: There is no need to send entries for this award;
the winner will be selected from the first-place winners in all photography categories, in all
circulation divisions.

GENERAL EXCELLENCE: Judging criteria: There is no need to send entries for this award;
Awarded to the paper in each division that compiles the most points in all categories. Three
points are awarded for each first-place winner, two for each second place and one for each
third. Entry notes: no separate entry necessary.

NEWSPAPER OF YEAR: Judging criteria: There is no need to send entries for this award;
Awarded to the single newspaper, regardless of size, weekly or daily, that compiles the most
points in the editorial and advertising contests combined.



2023 - WVPA Advertising Contest
ADVERTISING RULES

1. The West Virginia Press Association’s Advertising Contest is limited to West Virginia
newspapers of general interest circulation and qualified associate member publications. Only
WVPA members in good standing are eligible. Failure to comply with contest rules will result in
automatic disqualification of entries.

2. Awards will be presented in conjunction with the WVPA’s annual convention

3. Newspapers must compete in the judging against others in their circulation division: Division
I: Dailies over 9,001 and over Division II: Dailies 9,000 and under Division Ill: Weeklies 3,001 and
over Division IV: Weeklies 3,000 and under.

4. Circulation divisions will be based on the daily circulation number used when calculating
WVPA annual dues. Dailies will compete against dailies and weeklies will compete against
weeklies. Newspapers can opt to enter a larger circulation division. All a newspaper’s entries, in
both advertising and editorial contests, must be entered into the same circulation division.
Editors and Advertising Directors should coordinate the entry division.

5. In the case of morning and afternoon newspapers in the same city and under common
ownership or in joint operating agreements, combined circulation determines the division, and
the advertising entries are considered the product of both newspapers. Note: All a newspaper’s
entries, in both advertising and editorial, must be entered into the same circulation division.

6. Fee: $S6 per entry; must accompany entry. Limit on entries: seven (7) for any one category
unless an individual category specifies differently.

7. Entries using a URL will need to include a login and password if the website has a paywall.
Include the login and password and provide it in the explanation box for each URL entry. All
entries, including special sections, should be loaded as PDF files. Note: If the rare entry is too
large to upload, mail it to the WVPA office, 3422 Pennsylvania Ave., Charleston, W.Va. 25302.
The newspaper is still responsible for creating on entry on the contest site. Mail in entries
should include the newspapers name, circulation division, indicate advertising or editorial
contest and the category the entry has been submitted into. Mailed entries lacking this
information are subject to disqualification.

8. Contest Period: Material published from Jan. 1, 2022, through Dec. 31, 2022.

9. A newspaper may compete in as many categories as desired.



10. The same individual entry CANNOT be submitted to more than one category. For example,
the same advertisement may not be entered in Best Political Advertisement and Best Color
Advertisement. However, individual advertising entries can be included in the categories of Best
Special Section, Best Theme Page(s), Best Classified Section and Best Newspaper Promotional
Campaign.

11. All entries must be the original work of an employee of the eligible newspaper — except for
“Best Agency Ad.”

12. Awards will be made by first, second, and third place. Honorable mentions may be awarded
at the judges’ discretion.

13. Winners of the General Excellence Award will be determined by compiling points received
for first, second, and third-place awards won in all other categories. (First place awards are
worth three points; second place, two points; third place, one point.) No points will be given for
Honorable Mention or Advertisement of the Year.

14. Announcement of winners will be made at the annual WVPA convention, scheduled for
August.

15. It’s the hope of the contest committee that there will be increased participation on the part
of member newspapers. To encourage this, the committee urges that entries for advertising
awards be on an individual rather than just a newspaper basis. The individual winners of
advertising awards will be listed on plaques and certificates along with the name of the
newspaper employing them. When there is more than one winner for first place, one plaque
will be awarded to the newspaper listing all the names. Certificates will be issued to each
person sharing in a first-place award. Try to avoid crediting an entry to “Staff”, If possible.

16. The complete competition shall be under the supervision of the WVPA office. Decisions of
the judges selected by WVPA must be regarded as final. The West Virginia Press Association
Board of Directors retains all rights and privileges in the conducting of the competition,
including cancellation for cause.

AD AWARDS CATEGORIES AND JUDGING CRITERIA (Ad categories start at No. 33):

33. BEST SINGLE BLACK & WHITE AD — QUARTER PAGE OR LESS: Judging criteria: Use of space,
design and message to create interest and draw attention in small space. Entry notes: Quarter
page size or less.

34. BEST SINGLE BLACK & WHITE AD — LARGER THAN A QUARTER PAGE: Judging criteria: Use of
space, design and message to create interest and draw attention in larger space with only B&W
effects. Entry notes: Larger than a quarter page.



35. BEST COLOR AD —QUARTER PAGE OR LESS: Best Color Ad: Judging criteria: Use of process or
spot color, space, design and message to create interest and draw attention. Entry notes: Any
single advertisement using color.

36. BEST COLOR AD — LARGER THAN A QUARTER PAGE: Judging criteria: Use of process or spot
color, space, design and message to create interest and draw attention. Entry notes: Any single
advertisement using color.

37. BEST POLITICAL AD: Judging criteria: Use of space, design and message to create interest
and draw attention to a candidate or political issue will be considered. Entry notes: Display ads
in color or black and white may be submitted.

38. BEST HOUSE AD: Judging criteria: Use of space, design and message to create interest and
draw attention to the newspaper, its events or promotions. Entry notes: Any single ad
promoting advertising, readership, circulation or related topics.

39. BEST AGENCY ADVERTISEMENT: Judging criteria: Use of space, design and message to
create interest and draw attention to an advertisement. Entry notes: Any single advertisement
prepared by an advertising agency, government office or other outside entity. Newspaper must
identify the advertising agency when making the submission.

40. BEST CLASSIFIED AD: Judging criteria: Use of space, design and message to create interest
and draw attention to a classified ad.

41. BEST CLASSIFIED SECTION: Judging criteria: Best effort to promote interest in classified
advertising through the development of multiple pages. Use of space, design and message to
create interest and draw attention will be considered. Entry notes: A section of one or more
pages containing classified line and display ads.

42. BEST THEME PAGE(S): Judging criteria: Best effort to promote theme through the
development of multiple pages. Use of space, design and message to create interest and draw
attention will be considered. Entry notes: Any page or pages (consecutive pages from the same
issue) containing ads based on a common theme but not constituting a special section.

43. BEST AD CAMPAIGN — SMALLER THAN A HALF PAGE: Judging criteria: Use of space, design
and message in a continuing series to create interest and draw attention to the advertisement.
Entry notes: A series of three or more advertisements each less than a half-page in size for the
same company, product, or service, based on a common theme. Color or black and white ads
many be submitted.

44, BEST AD CAMPAIGN — HALF PAGE OR LARGER: Judging criteria: Use of space, design and
message in a continuing series to create interest and draw attention to the advertisement.
Entry notes: A series of three or more advertisements each a half page or larger for the same



company, product or service, based on a common theme. Color or black and white ads many be
submitted.

45. BEST NEWSPAPER PROMOTIONAL CAMPAIGN: Judging criteria: Use of space, design and
message in a continuing series to create interest and draw attention to the newspaper or its
events. Entry notes: Submit PDFs, tear sheets, promotional pieces, surveys or any other
materials both in-house and outside the newspaper used to promote your newspaper. A letter
explaining the campaign and results must be included.

46. BEST SPECIAL SECTION: Judging criteria: Best effort to promote a topic or theme through
the development of multiple pages. Use of space, design and message to create interest and
draw attention will be considered. Entry notes: Any special section, series of sections in a single
issue or series of pages in a regular issue devoted to a particular topic—with or without
editorial content. This category is open to progress editions or similar themed sections. This
category does NOT include sports special sections.

47. BEST SPECIAL SECTION — SPORTS: Judging criteria: Best effort to promote interest in a sports
theme or topic through the use of multiple pages of advertising, editorial content, photos and
graphics. Use of space, design and message to create interest and draw attention will be
considered. Entry notes: This is the only category in which special sections on sports
(competitive, outdoor, etc.) may be entered.

48. BEST ONLINE POLITICAL AD: Judging criteria: Visual appeal, creativity in design, originality
and content of an online ad appearing on the newspaper's Web site or any form of Social Media
to create interest and draw attention to a candidate or political issue will be considered. Entry
notes: Screen shot should be captured and uploaded as one PDF, or a link may be provided.

49. BEST ONLINE STATIC AD: Judging criteria: Visual appeal, creativity in design, originality and
content of an online ad appearing on the newspaper's Web site or any form of Social Media will
48be considered. Entry notes: Screen shot should be captured and uploaded as one PDF, or you
may submit the complete URL of the ad.

50. BEST ONLINE MOTION AD: Judging criteria: Use of motion and/or animation, visual appeal,
creativity in design, originality and content of an online ad appearing on the newspaper's web
site or any form of Social Media will be considered. Entry notes: You may submit the complete
URL of the ad.

51. BEST ONLINE ADVERTISING CAMPAIGN: Judging criteria: Examples of a continuing series of
online ads to create interest and draw attention to the newspaper or an advertiser. Use of
static, motion and/or animation, video, visual appeal, creativity in design, originality and
content of an online ad campaign appearing on the newspaper's web site and/or any form of
social media will be considered. Entry can include a mix of in-house and agency work. Entry
notes: You may submit the complete URL of the ads.



52. BEST ONLINE NEWSPAPER PROMOTIONAL CAMPAIGN. Judging criteria: Visual appeal,
creativity in design, originality and content of an online ad campaign appearing on the
newspaper's Web site or any form of social media to create interest and draw attention to the
newspaper or newspaper events will be considered. Entry notes: Screen shot should be
captured and uploaded, or a link may also be provided. You may submit the complete URL.

53. BEST PROMOTION OF PUBLIC NOTICES: will recognize excellence in advertising in any form
that attracts the readers’ attention and promotes the presence of public notice advertising
(legal advertising) in the newspaper. The ads can be print or online but must promote the
presence of public notice in newspapers. The advertisements can include information or
elements from national organization but must be primarily local design. Placing your logo on a
national newspaper week ad would not quality.

CONTEST AWARDS

WVPA ADVERTISMENT OF THE YEAR: Judging criteria: There is no need to send entries for this
award. The winner will be selected from the first-place winners in all individual advertising
categories — sections are excluded — in all circulation divisions.

GENERAL EXCELLENCE: Judging criteria: There is no need to send entries for this award.
Awarded to the paper in each division that compiles the most points in categories 1-24. Three
points are awarded for each first-place winner, two for each second place and one for each
third. Entry notes: No separate entry necessary.

NEWSPAPER OF YEAR: Judging criteria: There is no need to send entries for this award.
Awarded to the single newspaper, regardless of size, weekly or daily, that compiles the most
points in the editorial and advertising contests combined.
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